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Target Audience Tags:
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IPHONE 14/14 PRO

Purple, Starlight, Midnight, Red, Blue
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Apple Accessories Series -
Phone Cases/Straps/Cards/Tracker Cases
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WGSN + COLORO

KEY KEY COLORS S/S 24
COLORS
SIS 24

"Soft colours with an easygoing, youthful
appeal. "

ELEMENTAL BLUE
117 — 47 — 13

" Cyber Lime embodies synthetic
realism and connects us to our ever-
expanding digital lives."

NUTSHELL
024 —37 — 20

"Arich and spicy brown, Nutshell is a
trans-seasonal colour that evokes
warmth and reassurance. "

"Elemental Blue confirms the ELEMENTAL BLUE

continuation of a sophisticated mid-tone 117 — 47 — 13

colour that represents a slowed down

lifestyle and enhanced sensual NUTSHELL
awareness." UJEs7 __ op
" A sweet and playful summer hue with RADIANT RED

011 —50—32

a delightful quality."
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PINK HORIZON / 2024 NURTURING DESIGN /2024 EXPRESSIVE EXPRESSION/ 2024
SEE MORE: #PINTEREST TREND MOODBOARDS #MARIEKE DE RUITER #WWW.TRENDSENSES.COM SEE MORE: #PINTEREST TREND MOODBOARDS #MARIEKE DE RUITER #WWW.TRENDSENSES.COM SEE MORE: #PINTEREST TREND MOODBOARDS #MARIEKE DE RUITER #WWW.TRENDSENSES.COM

Sources: We Love Colors - Daz 3D - The Diigitals - Safiyaa- Xuebing Du- Patricia Bustos Studio - Dezeen - Blake Kathryn- Mo Eid- Dolls Kill

y

Sources: Louise Bankander-Teemu Salonen - Discovery Expedition - Arny Praht-Stefani Fachini-Poppy Lissiman- Lazy Oaf-Betina Jargensen - Blend of Bold and Subdued Sources: Pieces - Jenny Kaplan - House of Nadeen - Wolf & Moon - Arakawa and Gins - Uau Project - Hitencho- Re-leaf- The Green Gallery

C&T with 17 years professional customizable experience on fashion FMCG
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SENSES

- .

GREEN GROWTH / 2023 DREAM ESCAPE / 2023 PLAYFUL PASTELS / 2023
SEE MORE: #PINTEREST TREND MOODBOARDS SMARIEKE DE RUITER #WWW TRENDSENSES COM SEE MORE: #PINTEREST TREND MOODBOARDS #MARIEKE DE RUITER #WWWTRENDSENSES.COM SEE MORE: SPINTEREST TREND MOODBOARDS #MARIEKE DE RUITER SWWW.TRENDSENSES COM

Sources ¥inca- Christy Dawn -Lobke Bechfedd - Johaana Hehemeyer-Cirten - Studko Négnke oogviiet - Nike - Tina Sturzencqger- Muuto- Marcin stk Sources: Off White - Bershka - Marri - Slake Kathryn - Bala - Eiveo H. Zubiri - Karen Margolis - Galisfly - Wiggly ife Refiector - Val Garland - British Vogue Sources: Bisows de Feu -Montana Furniture - GustalWestman - Anne Johannsen - Pernille Rosenkilde - Stine Goya Studio - Haley Ann Bradiey - W28

C&T with 17 years professional customizable experience on fashion FMCG
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PANTONE 18-1664 PANTOMNE 18-2143 PANTONE 15-1335 PANTOMNE 15-1530 PANTONE 14-0756 PANTONE 12-4604 PANTONE 12-1009
Fiery Red Beetroot Furple Tangelo Peach Pink Empire Yellow Skylight Vanilla Cream
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PANTONE 12-1708 PANTONE 16-6340 PANTONE 13-0443 PANTONE 16-4036 PANTONE 14-4316

Crystal Rose Ciassic Green Love Bird Biue Perennial Summer Song
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Gray
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PANTONE 15-0628
Leek Green

PANTONE 17-1221
Macchiato
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The Patternbank Trend team travelled to Paris this July to
absorb and experience the Premiere Vision’ s Autumn/Winter
2023-24 show. We have analysed 8 of the most important

print trends coming through for next season.

Voltage E .. interwoven Ra; Pigmented Blooms
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Floral Trends - D R ———
Spring/Summer
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Just In: Fast Pack

« FIND YOUR FAST

So many ways to fly. Choose yours.

Colour A

. BEEE

Black Elues Brown

Green Grey

Crange Pink

Mutfi-
Colour
Purple

White Yellow

CHRISTIAN

Mini Dior Book Tole
Nike Air Zoom Alphafly NEXT% 2 £26995  Nike Air Zoom Alphafly NEXT% 2 £26995  Nike ZoomX Streakfly £134.95 Fluorescant Orclng & Toile de JOU\,’ Raveris

Men's Road Racing Shoes Women's Road Racing Shoes Road Racing Shoes
Transparent Canvas (22.5x 15x 6 cm)
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? * LOUIS VUITTON

Creative, elegant, practical and

J | classic: from the traditional
/ L Speedy to the trendy Coussin,
‘ ' Louis Vuitton's women's bags are
an innovative twist on the brand's
unique "art of travel" tradition.
Each season, the brand
introduces a new, stylish
collection, handcrafted in the
brand's signature materials of
leather and canvas, featuring
shoulder bags, slouch bags,
toilets, totes, evening bags, mini
bags and backpacks.

= Sian
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Geometric/Striped Texture Trend
- Spring/Summer
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GUCCI
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Tassel Trends -
Spring/Summer
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Lacing Trends - Spring/Summer

Watch out for shoelaces, people! Of course, there are many connections regarding this trend,
but we promise it's well worth it. OpéraSPORT's show focused on dresses, tops and bustiers
with tie details, while knitwear designer A. Roege Hove's collection included ties with subtly

placed but extra-long laces. The great thing about clothes with ties is that they offer a variety of
ways to wear them.

(DIMVISION 3523 JAMES COCHRANE SAKS POTTS 5523 JAMES COCHRANE A. ROEGE HOVE 5522 JAMES COCHRANE OPERA SPORT S523 JAMES COCHRANE

C&T with 17 years professional customizable experience on fashion FMCG @



Europe’s
popular fashion
brand

Dior leads the way as Europe's most
popular fashion brand.

Despite fierce competition, French
luxury fashion company Dior takes
the top spot as the most popular
fashion choice in seven countries,
according to social data. H&M
follows with six, while other well-
known brands such as Zara, Nike
and Adidas also make the list in
varying numbers.

EASEIOINE -1:7-1, [ » =S

iy

KEY
H&M . Dior . Chanel . Louis Vuitton

adidas . Nike Zara | Gucci
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Share of consumers in the United States wearing selected color schemes in 2022

80%

70%

60%

Share of respondents
s
=

20%

0%
Neutrals Jewel tones Primary colors Pastels Other
Sources Additional Infermation:
Klarna; Dynata United States; Dynata; May to August 2022; Approx. 1,000; 18 to 75

1@ Statista 2022

According to a survey conducted in summer 2022, by far
the most popular color schemes among U.S. consumers

are neutrals like black, white and gray. That's more
than double the jewel tone of the second-place finisher.

Share of Generation Z consumers in the United States wearing selected color
schemes in 2022

80%

)
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20%
0%
Neutrals Pastels Primary colors Jewel tones Other
Sources Additional Information:
Klarna; Dynata United States; Dynata; May to August 2022; Approx. 1,000; 18 fo 75; U.S. Gen 2 consumers
1B Statista 2022

So far, the vast majority of Gen Z consumers in the U.S.
are wearing neutrals like black, white and gray,

according to a summer 2022 survey. Pastel is the
second most popular color scheme.
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Mach & Mach - Mules en cuir
irisé Double Bow 65

=
Stella McCartney
Falabella B2

New Season

Balenciaga
ew Season

Miu Miu

nappa leather Air Pods Pro case

C&T with 17 years professional customizable experience on fashion FMCG
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BENEDETTA BRUZZICHES
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https://case-mate.com/

CASE-MATE

C&T with 17 years professional customizable experience on fashion FMCG @



kate spade

NEW YORK

https://www.katespade.com/sho
p/sale/accessories?page=2

Since the launch of our six must-have
handbags in 1993, we have always stood
for optimistic femininity.

Today, of course, we are a global home
for life and fashion filled with handbags.
There are also clothes,

shoes, jewellery, home décor, technology
accessories and many other things you
use every day.

We value thoughtful detail. We think a
polished layer of ease looks (and feels)
chic.

For us, modern, sophisticated colours
make a personal statement.

It is these founding principles that define
our unique style. We like our style to be
synonymous with happiness.

kate spade new york is part of the
tapestry brand.

C&T with 17 years professional customizable experience on fashion FMCG
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FLAUNT  new SQUARE CASES - SHOP BY STYLE - ACCESSORIES

B e —— éE T o T

C&T with 17 years professional customizable experience on fashion FMCG

https://flauntcases.com/

SALE

FLAUNT is a female—founded and owned fashion
mobi le phone accessory company with an amazing
team in Brooklyn, New York.

FLAUNT stands for confidence and all those who
embrace and celebrate their unique selves.

We really wanted to create a stylish and
protective phone case for you. All the cases we
saw looked the same, and if they weren't they
weren't protective. We designed the case with
square corners for extra protection and a stylish
and unique shape. This new, chic look and our
fashion forward styles are a must have 'fashion’
accessory — not just a phone case anymore.

FLAUNT is now a global phone case and accessory
brand, with partnerships with retailers such as
ShopBop, ASOS, Bloomingdale's, Free People and
thousands of boutiques worldwide. With excitement,
we have also partnered with brands such as YSL,
DVF, NARS and Alice + Olivia ......




- Starry Sky Series -

Apple watch strap
ANMIKI - No.294

Positioning: CASE-MATE/KATE SPADE/FLAUNT (benchmark brand)
mid-range

Target group: Women (18-34)

Selling point: Popular star elements/ Light luxury
Core selling points:
Metal camera frame
Diamond / glitter

ANMIKI - No.292

iPad bag
ANMIKI - No.293 iPad air case
ANMIKI - No.294 Macbook case
ANMIKI - No.295

with 17 years professional customizable experience on fashion FMCG @ (")



- Starry Sky Series -

Apple watch strap
ANMIKI - No.299

Earphone case Phone case
ANMIKI - No.296 ANMIKI - No.297
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iPad air case Macbook case
iPad bag ANMIKI - No.299 ANMIKI - No.300
ANMIKI - No.298

C&T with 17 years professional customizable experience on fashion FMCG @




- Starry Sky Series -

% & & & & W * W

iPad air case Macbook case Macbook case

Phone case ANMIKI - No.340 ANMIKI - No-342 ANMIKI - No-344
ANMIKI - No.292

Phone case
ANMIKI - No.297 iPad air case Macbook case
ANMIKI - No.341 ANMIKI - No-343

C&T with 17 years professional customizable experience on fashion FMCG @



- Starry Sky Series -

Positioning: Mid to i
) £ " : |
high-end g%’t#‘é‘f#g

Crowd: Women

Selling point: star
elements + double
material stitching

2cm

Core selling point: stars card bag: 11x 8. 9cm

and double material
stitching

F AR JEEP logo: 20X 3. 65mm (2LFF4%)

1gx 12X 2cm

Mobile phone Pag:

C&T with 17 years professional customizable experience on fashion FMCG @



- Starry Sky Series -

Positioning: Mid to
high-end

Crowd: Women

Selling point: star
pattern studded trim

Core selling point: star

pattern studded trim card bag: 11x 8. 9cm

F AR JEEP logo: 20X 3. 65mm (2LFF4%)

C&T with 17 years professional customizable experience on fashion FMCG @



ANMIKI

« Positioning: Mid to
high-end

e« Crowd: Women

B AR & A

ANMIKI

« Selling point: star
elements + double
material patchwork
bumpy feeling

« Core selling point:
double material
patchwork three-
dimensional sense

ANMIKI

ANMIKI

SR HEAE R W AR R

Mobile phone bag: 18x 13cm Headphone bag: 80 (&) x70(5%) cm
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- Other star element references -

C&T with 17 years professional customizable experience on fashion FMCG




Positioning: CASE-MATE/KATE SPADE/FLAUNT (benchmark brand) mid-range - Starry Sky Series -
Crowd: Women (18-34)

Selling point: popular star elements / light luxury / transparent phone case (transparent black / transparent)

Core selling points:

Metal camera frame

Gold plated, silver plated, black plated

Phone case Phone case Apple watch strap Phone case Apple watch strap Phone case
ANMIKI - No.316 ANMIKI - No.317 ANMIKI - No.322 ANMIKI - No.318 ANMIKI - No.323 ANMIKI - No.319
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Earphone case Earphone case Earphone case Earphone case
ANMIKI - No.308 ANMIKI - No.309 ANMIKI - No.310 ANMIKI - No.311
T — —r
; > \
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" * * *
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Most important means of expression fashion consumers wish to convey through their According to a survey conducted

clothing in the United States in 2022 in the summer of 2022. the main
expression that American
5% fashion consumers
want to convey through clothing
is their personality.

50%

40%

28% of fashion shoppers want
to convey their emotions
through the way they dress.

30%

Share of respondenis

20%

10%
0%
Personality Functionality Emotion Gender Sexuality Belonging to a Other
social group
Sources Addtional Information:
Klarna; Dynata United States; Dynata; May to August 2022; Approx. 1,000; 18 to 75; U.S. fashion shoppers

© Statista 2022

C&T with 17 years professional customizable experience on fashion FMCG @ (")



https://www.casetify.com/
BSE e BEREY EALEET B EEEE

How lovely
After almost 7 years in the making,
we hit the refresh button.

What started as a simple idea — to
make your Instagram photos into
customised phone cases — has turned
into the ultimate phone case maker,
with self-expression at its core
from the start.

People are evolving, and so are we.
With our new look, you can expect
the same high quality cases that
were manufactured to be thrown away.
We're already at your service.

Checkered Floral Frame Butterfly Aurora Agua Smiley Transparent

WE

Casetify CASETIF! ARE
FOR

RE RE
AirPods (2 f£) 550ml
TPURER FhslEREER BIREREE FHEERER
Mr Men Little Miss Go Camping Airpo... Mr. Men Little Miss Sticker Grip Stand Mr Men Little Miss Go Camping Stick... Mr Men Little Miss Go Camping Stick... R E A L
3HEE 1 REE 1%EBRe 2 FEE o
HKS279 HKS198 HKS319 HKS399
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- s P : https://shopsonix.com/
iPhone 14 EFIERE BrE AirPods (FRE FFE EEFIE =mEe

f X 1 lfj.- iPhone 14 FHF AirPods Gen 1/2 RIFE ] AENRFIR Care Bears®
e 4 iPhone 14 FUFHR AirPods Pro Gen | B #8% FEFIE HTERER

iPhone 14 Plus FHE AirPods Pro Gen 2 EFE MagSafe® FBREFX REFNR ARTEIE
iPhone 14 Pro Max FF5& AirPods Gen 3 EFR #MFRE iPhone FHFR SHFIR HRRR.
iPhone 13 EFIERFT AirTags =6 BEHE iPhone FHT A BFH=
iPhone 12 EFIEFE iPad FEICFEEIF BAFNR . .
- - Since 2010, Sonix has been
iPhone X ZZVEFF . . .
PN R— striving to be the best in the

tech world, transforming tech
accessories into unexpected
fanatics for fans, influencers
and celebrities alike. As the
creators of the original

- s . .
pretty+protective case, Sonix
continues to expand into

oirE iPad (®IFE - Hell nifSSicEBRREPE - oSS icFBEFEIFE - Hell H
AirTag® Cover - Bilx s UL 2> AirPods (RIFE Rainbow Hearts MagSafe® # l:iny’@ c:d Friends ﬂ:ﬂo :reumylcinnumoroll"" ;]:itiy® u]nd Friends B4 . Catego ries t hat pr otect ’

# iPhone Fl7% .
assist, decorate and go beyond

everyday life. This includes
the bestsel |l ing Beyond UV+03
disinfectant case, the air
protection mask and the candle
Goldie Magsafe® % Checkmate && /126 Checkmate H/ige Sky Fantasy Magsafe® $8& co | l ect I on to name bUt a few.

Rz - AP #4R75H-Drippin’ in Gold PRURFE - REER HeFEE - FBAEG iPhone EHl= Magsafe® B iPhone Efl Magsafe® H% iPhone Fill iPhone Fil= SO n | X Cr eat | ons are r ecogn | S ed

N
5 %

by retailers around the world
with their distinctive gold
foil Sonix logo, and in the
hands of style makers

wor |dwide.

&M IPhone 14 (FIERT) 1 3 BERHA + B
BF - \ - |
—
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PurtLERE
CaSELSd

wRBAH SOMRISTICATION

THE CLOUD CASE MNEW PHOMNE CASES THE PUFFER CASE MERCH SALE

Social Media
seriously harms
your mental health’

LIKES

LONELINESS RELIEVER
DEPRESSION REDUCER

100 TABLETS

EBas SENICTIOATION sz

C &T with 17 years professional customizable experience on fashion FMCG

Social Media
seriously harms
your mental health™

https://urbansophistication.com/

GRBAN SOMRIGTICATION

Urban Sophistication was launched in
2015 by brother duo Neta and Elad Yam.

The brand reinterprets everyday
objects to provide a unique and
mundane experience. From phone cases
to clothing, each piece is a
conversation starter. In this way, the
pieces reflect the image of the wearer
and together create a portrait of who
we are, aka Urban Sophistication.




https://www.wildflowercases.com/en-hk

wild/lower
Simmdded edifiam, Fhome caata #hing 2E0ELE ERYO®lE O SF 0 B HE(Ia9elsA
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https://velvetcaviar.com/

VELVET CAV'AR NEW FALL COLLECTION HALLOWEEN BEST SELLERS CASES v ACCESSORIES v BUNDLES SALE

\_n\ = N .r o “\-\/ W ' --“"\'n';“_ A fesn’ ".:".i s
i.. @{ 0 Vi ".l X CRSOANC .'I,e,-J

(A] Voud featty s

&{g %iﬁ "-% ..'..;:.::.-..-';.:,'..:':';..-.;j.:.::.:_:f;;.f! MARETEE, FATBERKA—TTAE, FTFHHEN
i '{.‘m\; £ B & *.. AR, BEREAATEEE. ROBNTHhEm—
@ @ . & & K U{ﬁf" 0 Mgt i R LR BOOHTFN AR . &

) J oo s MBATFREBBTERBMRPNERFAL S

= Al HikiE. HAVRESHELHET 1,000,000 &
Peo ..l.:'f‘....l'.":‘.l'.'.l: . o
. - Velvet Caviar BFLURMTREEAIMRENTH
e o |
. ® (]

MBYRIR.
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Dot &) / 3 : Founder & Creative Director
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MONOGR... STAR STR... MARBLES... MUSHRO... CHOOSE L... DOQDLE MARC NE...
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https://fantomebrand.com/collect

F .A N T ﬁ M E ions/leather-loop

ERAND
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Positioning: European
and American designer
brands (low to mid-

range)

Suitable for: Girls
(18-34)

Selling point:
personalised illusion

design, double layer
IMD (inside + outside
of the shell)

Core selling point:
The inner shell sheet
is glossy illusion
sheet and the outer
shel |l sheet is matte.
Electroplated silver
for star design
creating a sense of
accent.

Electroplated colour
camera frame

C &T with 17 years professional customizable experience on fashion FMCG

Earphone case
ANMIKI - No.304

Earphone case
ANMIKI - No.306

Phone case
ANMIKI - No.313
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—

Phone case
ANMIKI - No.315

= =

Earphone case
ANMIKI - No.305

Earphone case
ANMIKI - No.307
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- Barbiecore -
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Barbie iFF 2 2022F K BIERHHIRNE
BEBE—iES Ekéﬂ%ﬁmﬂﬂ’kuﬁ
A& Barbie E#&AI—Y) 2RANHALE.
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- Dot Diamond Craft -

EAL: BREIRITITMRAE (PIEE)
ERAAEE: L& (18-34)
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- PEIEEFHFE
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- HBERRRIE

)

PRI
D

L ot } — -9
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Phone case Phone case Phone case

ANMIKI - No.307 Apple watch strap ANMIKI - No.308 Apple watch strap ANMIKI - No.309 Apple watch strap
ANMIKI - No.334 ANMIKI - No.335 ANMIKI - No.336

Use a diamond to match your phone case
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Baurn Und Pferdgarten 2023 EE £751 ‘
BEERRE
\

Samsge Samspe 2023 HE #51
wWWMER

ANMIKL ANMIKI
|
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iPad bag Macbook case
ANMIKI - No.310 ANMIKI - No.315

FRTESR O R BT R —. REEMHULIXHEM 7. M Stine Goya #| Baum, M Pferdgarten
| Gestuz [ Samsoe Samsee, i FHBESETE B2 €] 65 H 4 A IBE H 855 AR . FURY . L

| ANMIKI
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Phone case Earphone case iPad bag
ANMIKI - No.308 ANMIKI - No.302 ANMIKI - No.310
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iPad air case
ANMIKI - No.306

- Brilliant Star Series -

Earphone case Earphone case Earphone case
ANMIKI - No.301 ANMIKI - No.302 ANMIKI - No.303
1] /] 2 1 b
iPad air case iPad air case y
ANMIKI - No.304 ANMIKI - No.305 =z
| P
| ~ ANMIKI
< g | —
i j Phone case Phone case Phone case
ANMIKI - No.307 ANMIKI - No.308 ANMIKI - No.309

v
iPad bag

ANMIKI - No.311 Macbook case
- S

Macbook case
ANMIKI - No.315

ANMIKI
iPad bag iPad bag Macbook case

ANMIKI - No.310 ANMIKI - No.312 ANMIKI - No.313




ANMIKI

FAHFM —AR4E : 180mm X 110mm w e, R<T: 33.5 x 23.5X1.5cm
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- Canvas series-

o fﬁ{ﬁ : Eljﬁﬁ.“ﬁ Headphone bag: 60 x 66 x 35mm

- EHAE: BH

- R MHEMR/EHFE
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e (#47)

Shoulder bag: 39 x 35 cm Shoulder bag: 45X29X7 (R ¢

Laptop bag: 33.5 x 23.5X1.5cm
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- Accessories -
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- Accessories -

Phone case
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D e n i m Each season sees a qew denim trend. In this ope, yve saw
denim that had been lightly treated to make a big difference.
From Ganni's red and blue bleached washes to Jade

Tre n d s - Cropper's unique belted waist, denim was the star of many
a show. Whether it was low-waisted jeans or super baggy

trousers with belts, previous seasons were all about fit. Next

season, we can expect some colourful finishes, clean
patchwork and never-before-seen belts.

GANMI §523 JAMES COCHRAME JADE CROPPER 5523 JAMES COCHRANE FLN 3523 JAMES COCHRANE BAUMUND PFERGARTEN 85823 JAMES COCHRAME
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Printed Narratives

As denim was a staple material in the 2000s, the iconic
denim pieces of the period have returned with the
current Y2K hype: maxi dresses, low-rise styles,
overalls and corsets, to name just a few. Rhinestones
and patchwork finishes give the vintage look a more
authentic look. Take a closer look at this season's
updates in the denim category. On the left hand side,
below each trend, you will find the growth index
compared to FW21 and the Livetrend Stamp that
translates the evolution of the FW22 trend into a
practical call to action.

enim Lingerie .

The Cargo Style.

Patchwork Makeover

In the spirit of reworking and mending,
designers continue to come up with
patchwork styles or more innovative
finishes. These new approaches that
can be applied to denim overstocks
aim to address the industry's problem
of unsold goods in waste and landfills.

C &T with 17 years professional customizable experience on fashion FMCG




denim case

Denim Case E—& 5 HEETFRILAEIRE
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Denim Case is a series of phone cases made
out of denim fabric from old jeans, formed into
a thin rugged case with resin. Denim is a
material made to withstand wear and tear.
Over the years, different patterns and fading
were created by usage, showing how a
person wore the jeans or even traced back to
the places they have been. After the jeans
were worn out, these unigue markings can be
repurposed and transiormed into something
that can continued to be carried around and
tell the story.

C &T with 17 years professional customizable experience on fashion FMCG




FOR SUCCESSFUL LIVING
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Positioning: DIESEL/DENIM CASE
Crowd:Unisex (18-35)

Selling point:Denim fabric/star elements

Core selling point:buffing process (not sure if thi g wacherap

is possible)

Macbook case
ANMIKI -
No.312

Phone case
ANMIKI -
No.310

Apple watch strap
Macbook case ANMIKI - No.337

ANMIKI -

Phone case
ANMIKI -
No.311
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Hey!
We are the manufacturer for smartphone & laptop
accessories and professional on quick customized
production solution.

If you also concern about the customized products,

please don't miss our ODM service. We believe we can
bring value to you.

Feel free to contact us.

Website : www.ctworld168.com
Tel : 020-89014309 / +86-17665023206
Address : Room 501,Building 3,No.539,Shibei Industry Road,Dashi Street,Panyu District,Guangzhou

Published by: C&TMarketing Operations Center
Designers: SASA WU / AMY GONG / BABY YANG
Planners: SASA WU / AMY GONG / BABY YANG
Suggested by: Overseas sales department
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