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Share of consumers in the United States wearing selected color schemes in 2022
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1@ Statista 2022

According to a survey conducted in summer 2022, by far
the most popular color schemes among U.S. consumers

are neutrals like black, white and gray. That's more
than double the jewel tone of the second-place finisher.

Share of Generation Z consumers in the United States wearing selected color
schemes in 2022
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So far, the vast majority of Gen Z consumers in the U.S.
are wearing neutrals like black, white and gray,

according to a summer 2022 survey. Pastel is the
second most popular color scheme.
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- Starry Sky Series -

Earphone case Phone case
ANMIKI - No.291 ANMIKI - No.292

iPad bag iPad air case Macbook case
ANMIKI - No.293 ANMIKI - No.294 ANMIKI - No.295
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Most important means of expression fashion consumers wish to convey through their According to a survey conducted

clothing in the United States in 2022 in the summer of 2022. the main
expression that American
5% fashion consumers
want to convey through clothing
is their personality.
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28% of fashion shoppers want
to convey their emotions
through the way they dress.
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Sources Addtional Information:
Klarna; Dynata United States; Dynata; May to August 2022; Approx. 1,000; 18 to 75; U.S. fashion shoppers
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- Accessories -
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- Accessories -
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- Positive Patterns -

The focus on mental health is growing,
and brands that appeal to young
people are designing slogans that
emphasize self-cultivation and healing.
Many people learned new sports
during the epidemic, and brands need
to respond to the demands of sports
amateurs.

Consumers are optimistic about the
future and the desire for positive
fashion design will continue. This
direction is developed by the trend of
Spring / Summer 2022, which can
jump out of the expressive print

: £ | design to create vivid and
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- Crossbody Phone Case-
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- Crossbody Phone Case-
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Hey!
We are the manufacturer for smartphone & laptop
accessories and professional on quick customized
production solution.

If you also concern about the customized products,

please don't miss our ODM service. We believe we can
bring value to you.

Feel free to contact us.

Website : www.ctworld168.com
Tel : 020-89014309 / +86-17665023206
Address : Room 501,Building 3,No.539,Shibei Industry Road,Dashi Street,Panyu District,Guangzhou
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